The Roles of DCVB

Primary DCVB Role:

Tell the Durham Story

Get Durham on the List for Consideration
Inform, Educate, and Advise Decisions
by Visitors and Newcomers

Supporting Role:
Stimulate Visitor
Circulation and Spending
Post-Arrival

Supporting Role:
Provide a Platform
for Local Businesses to
Harvest Visitor Demand

Visitors:
Leisure - Personal

Airline, Amtrak, Online Travel Business (including conventions) Viss:iltsor Featur;les Restaurants &
Intercity Bus Agencies & ; vents an i
Companies Othos Resellers Polte ntial Newcomers Activities Retail Stores
: Relocating Businesses
Mgeélrr:’gu:’,ll?rr‘;r::rers Lodging Properties, TransL:ocftLtion Other Local
Packagers & Meeting Facilities (taxi, car rental) Visitor Services

Supporting Role: Supporting Role: Supporting Role:
Inform Private and Spearhead a Consistent Steward the
Public Development Brand Message for Sustainability
Decisions Other Messengers of Place-Based Assets
City of Durham & 19-Organization CUI;:;?';,IE;}V;?J;;‘:M
County of Durham Image Council Museums, Sites
. Other State & National Economic Natural Environment| | Built Environment
Private Sector Community Marketing Development Story of Land Story of Town
Developers Leaders Agencies Partners Parks, Outdoor | (Buildings, Urbanism

Destination Marketing is a proactive, strategic, visitor-centered approach
to the economic and cultural development of Durham, which balances and integrates
the interests of visitors, service providers, and the community.



